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FEH 3 oluY Global Hotelier Manners
TAAS A F&E = 7|2 A(QIAL A7) | Understanding of etiquette and protocol in bu
e 27, gt % é} /\}Gﬂ%é)_% sh5eta s Elo sine‘ss and §0cial settings mcludqu domest@c a
953) Al edS HoEg o 3 o7t &A8) ok nd international common courtesies, greetings
g Hz2Y2x - A gsiAE =%t and introductions, communications and dining
etiquette. Basic manners and skills required
for serving hotel guests are also discussed.
MICEA & Introduction to MICE Industry
=23, QJAEI B #F, AwA, AA 5& Overview of MICE industry (Meetings, Incen
A8 x3st= MICE 49l EAo] tjs] <olr |tive Travels, Conventions, Exhibitions), emp
A% (532) 3, 53 A9A 7] Q:Jr 449 *e‘—“%xl*ﬁ‘(z] hasizing various aspects of convention plann
33} %, ;’ﬂc’& A, AsE3e, dARE F) ing, ‘budgeting, marketing, food & beverage
< S5 service, and human resources.
ASBAH2ds Food & Beverage Service
AF A7), Agge 2w WY 449 #¢ | Laboratory aspects of overall food & beverag
(352) A Axg FoH 5 AeEAu 2~ #E A e management with an empahsis on arrangem
W JFE Asdh ent of silverware and foodware and carry-out.
T/ Beverage & Liquor Management
FREYY 2AYAEA YF-2S A E 1 Overview of responsibilities of a beverage
AF A9 EA, FFHY AES, FH9 7147 director and study of beverage management
(442) Ao i3] xS sk 9ele] a4 2 9} including cost control, production, and wine.
ol - w7 = of2e AHRT FHH Also included social and legal aspects associ
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ated with alcholic beverages.

AE

(343)

Catering & Event Management
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Applications of catering event planning, imp
lementation, and evaluation on a team proje
ct basis, which requires each group to plan
and execute a themed event.
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Digital Immersive MICE industry theory
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From the concept of the MICE industry. MI
CE’ is an acronym for Meetings, Incentives,
Conventions, and Exhibitions, and refers to
the service industry that comprehensively r
efers to these fields.

This lecture is a class to learn and experie
nce the digital potential of the MICE indust
ry theory by combining advanced technologi
es such as 'Metaverse’ and ’Artificial Intelli
gence (Al)’, which are rapidly emerging as
new ftrends across the traditional MICE indu
stry and the MICE industry.
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