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[10] xS9A HAR
s | sy O s o 5 37
& | &7] 28 s = FEH A Azt sz K S| A a&
1| Ad 11570 | FZFZAYA Modern History of China 31 3 [A3 4 3| 3|FFo)FF
44 14642 | FE9ENE Introduction to International Trade ' 3 | 3 |71%| 5| 3 2| EF%9s3
4 14985 |F=ol3E Chinese Conversation 313 [71% 3| 5| 2 FFoF=sty
. Ael| 14984 | EFo AR} A man in power in China 303 [Ag 4] 4] 2|FF)F23
I5 05244 | FAAR Trade Practice 303 (A% 3 5] 2 BRIy
44 14643 |[EHAYE Logistics Management 303 (A8 4] 3] 3| EFEYsty
24| 14986 | S=olE7]9k®d  |Chinese Listening & Expression | 3 | 3 |7]1%| 2| 3| 5 |S535}
A4 14748 |FFo] W A& |Application of Chinese Grammar| 3 | 3 |71%| 6| 2| 2 |FZFojF=8t3}
5 Ae | 08166 T ESNE An introduction to Chinese literature| 3 | 3 |[A3}| 6| 3| 1 |FFo|F=e3}
Ael| 13902 |HAY 2o (Chinese Economy and Related language| 3 | 3 (A% | 6| 2| 2 |FFF=5 3
9 Ael| 16749 | FFAZFvA"Y  Marketing in China 3 3 AR 4] 4 2|FFo)FZ3t
Adl| 14918 | F-o o] International Business English 33 A% 3 5] 2| EFFYsty
A 15791 (JAEANFSGAHEFE |Internet Trade Practice 3|3 A% 3|5| 2 EREYsty
Introduction to Economics of Bu N
e A A o A 5= ooeE
de) 16507 | 71474 Aol s siness Enterprise 3 3 A3 4] 3] 3| ERFYsty
A 07587 |AIvAE International Marketing 3 | 3 A8 4] 3| 3] ERFYsty
Adl] 10866 LaFTolA%5(1) |Advanced Chinese Practice(1) 3|3 |HA& 2 ZFo|F e}
Ad 11975 AE2A i’gé?eytyon Chinese comtemporary| | 3 | g 3 4 3 zzolz=ets
1
Ag] 08163 |F=ofsE Introduction to Chinese Linguistics| 3 | 3 |43} 6| 2| 2 |F=o] 5=y
3 Introduction to Distribution Chan - _
A el CEAZY Al D223y
v 06761 o oi"\'_]'a nel Management 3 3 \:151' 41 3] 3 =TT ']‘J’]'
Ad| 11572 | 1F%Fo]d<%(2) |Advanced Chinese Practice(2) 33 A% 5| 2| 3|FFoF=en
2 (A9 15453 |AAIA] E A2 o] 3 Introduction to Global Local Market| 3 3 HAE| 4| 3] 3| ERFYsy
Ad 06779 | ZAEFHE International Logistics Management | 3 | 3 |43} 4| 3| 3| EFFYsty
Ael 05124 (A AFE o Current Events in Chinese 303 (A& 6] 2| 23222y
1 _ Seminar in Selected Topics in C .
X e = L E 7} =N = = "
4 b8 06037 |F=EEA hinese Studies 3 3 AR 5| 3 2 FFAFTE
2 Ad| 12280 |[Z2HEAAAE Understanding Chinese translation | 3 | 3 |H%E 3| 4| 3| EF5%4ssy
M 5HLE V| x, Al3), AR, AR HF5H, KSAw 27 Knowledge(A] ), Skill(7]14), Attitude(el £)& <=3

RS
ra  AFTE = B ; inti
& ®SA) #E59 | J53)4 Subjects / Descriptions
T35 Chinese Conversation
S30l9] 71EZ Ego| tig o]z} Al Understanding the basic sentence pattern o
ZF30] 1% oo s, £ ] Az}d EWF2E|f the Chinese precedence must be obtaine
=283 | (352 Hdsta &8 T F e T8-S wdstr] | d, and, more complex grammatical structure
e F=o] 33 FHo] WL} s and can use to create the ability to lear
n Chinese language training. Parallel.
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ARAE Z‘]"?_—)F% g2 L2 2] A 5 . .
Eat KSA) }EY | 534 Subjects / Descriptions
FTTEHYH & Application of Chinese grammar
712 | ZFo] BALZ g AEHol1 A A A Promotes the abilities to use proper senten
(622) olaiE o) B F2E EAta o] = ces in writing through the professional and
FAANZ &8 5 e 58S w3t | systematic understanding of Chinese syntax.
FTE7IEE Chinese Listening & Expression
Az | o=olel Z1EHd el ik ofsh7} Al Focuses on the understanding of grammar
(035 LEClR sk, ¥ o Askd WFEE structure and the practice of Listening skil
gofsta &8 &  Ade Y5 wldsty] s and Speaking skills.
el =719 2atr] Ede] Hgd
FHAF Trade Practices
AA FAYFE 9 F e 712 A4 Commercial and legal study of international
S 559 £ J=E o FA AY T sales contract(including, service, intellectual
yE Ao B2 ANgA o)) @ A AR 71 property and technology), and contract of ¢
(352) g HT o7t FF3s AAAA Y | arriage, contract of marine insurance and ¢
tfsto] 7o)t ontract of payment for the performance of
sales contract, and discussion of remedies i
n case of the breach of contracts by way
of arbitration.
ERTYE Logistics Management
ERAYT 7Idol&S FuiststHA Alsk Deals with the concepts and methodologies
S ANEE aTEE b A ARE related to effective decision-making in busi
=TT AZ o g HeE Fgete AL ZHOF ness logistics management. Topics include t
EE (433) &l=d), oY 2HS DAEy] 9§ 719 he management of transportation and distri
EFE% 3t 99 2EEFHF, A4EF, bution, inventory control, production planni
) &5 A9dgestel tsiA FHEoh ng and scheduling, international logistics an
d logistics organization.
T E Introduction to International Trade
NNz Aststes =4 AA 8749 tiA | This course aims to attain a familiarity wit
a1, 9L Fao] Z7pAA e ©HS & h the major field features of the internatio
e Bate AAIZ 32 33 =E stAEo| nal trade policies, of the international trade
(532) A T "ad TZH A o]29] <5 strategy, of international trade friction, of
5, AA Fdollx s EAol uig world trade organizations, of international t
2 T8, vy T g A E 5 |rade negotiations, of current international t
< 79 rade issues and of the ways in which inter
national business deals with these problems.
AETAH
. |93%E Smd | A2 - "
= (KSA) #EY | =54 Subjects / Descriptions
T3 dE3 A man in power in China
= Y A Y3 Zghol tig o]s)E Studies and examines Chinese traditional or
TE‘T_‘;OLT 712 =) o8] zWE HnlE Qa1 ]S 2A} regional culture through survey and presen
=% @2 wgstoza "y Fste] 27bo] HE | tation by students groups.
w34 Aol s 1E3
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A& KSA) FEY | FEFHA Subjects / Descriptions
FTIEYNE An introduction to Chinese literature
T2 Mol Uigt o]slE 7] ¥3l & Studies and examines China’s renowned lite

A8 go] 252 dAAo® Iy 38 A rary men or women and their literary wor
63D gHoz zwste] 7 Ao £5te] A ks
aga AU Arkel AEEe] dis) 1
Fig=y
HAY2ZF 0] Chinese Economy and Related Language
3 AAY TS T 53024  First, it needs that understanding about Ch
AF  FZo g3 4849 A4S FE5HTh inese economy is most important purpose o
(622) f this class, and second, it is necessary for
student to understand of Chinese people e
conomic life and languages.
TN A vAE Marketing in China
NE B Fo= A AAJA F=rol oig 8h<5 | The purpose of this lecture is to improve
(449) S 53t 3 AR EA 3 Mgk i3 practical ability for characteristics and strat
AR HEE AustE AS EF o= egies of the Chinese market through learni
R ng about China, a huge market.
ALFFFAEFD~Q) Advanced Chinese Practice(1)~(2)
Uut 33} A ol A Hlojd F2) A Akol A AFR | Focuses on the practice of advance conver
n | Se ARole] &8I} sAH EHo| ot sation skills used in formal situations. (Tea
(523) o3| Z Fil, o] F& & £ 9t 58S m teaching: a Korean teacher and a Chine
Faty] sl A5 3gdsS WA se teacher)
.= wes FEUd wgY "HEA
)
A F A3 Study on chinese contemporary society
AY  F3o FHske AHgle Ao tid 3 This course aims to understand wholly the
(B43) A9 g . actual facts of society in Contemporary Ch
ina.
FE @A Modern History of China
ol M) E FaIvlFst=ro] 4Y3t7] 71| Studies the history of China from the Opiu
NE A9 1ot A, 739 F$FEA T E|m war to the establishment of PRC.
(433 Wt E@ExHE Fa ZuiAteh oAbl
g AAHRA ol E Tl ZuolF: Fo
Aglell AEA BAREE JAHE AR =
F& #4330
3N E Introduction to Chinese Linguistics
S0l dojz EAS olsfstu Fo | It focuses on understanding the linguistic
Azl | A ZErh oS, B, o3 wHo = | characteristics of Chinese. It analyzes in d
(622) ol FIolo EAL AU3 43}, | etails of Chinese’s features based on pron
ol& Hig o= A FHo)E AHET 4 | unciation, letters, and vocabulary to help
AEE F=T to use the correct Chinese language.
AN Ao Current Events in Chinese
A w2 P AES 59 HZ F79 4%L It helps to understand the latest China’s sit
622 clAY & U=F ok F=o] 2 A3 |uation through news and newspaper. Throu
o} NEAES B8 1FFFo] 58S 7] gh hearing Chinese news and reading Chin
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@),

& KSA) FEg | FE5A Subjects / Descriptions
= ese newspaper, it can help to develop adv
anced Chinese skills.
FTEAER Seminar in Selected Topics in Chinese Studies
AR >389 EA3E BokolA &4 & B3} Students deal in the only subject thoroughl
(532) gy AR = VA FAE At F4 |y that has a high opinion of particular fiel
Aoz ZA v&th a3 AT FAS | ds of Chinese studies and they may use th
7 AL AEyg 2 88 5 Sl at subject as a form of seminar.
T4 9 International Business English
Fogols AYBAL AAA Akl A | International Business English is tools for s
2 g olg)o] o]2& FAAH A HA | upporting international business communicat
A% A Pr 743117} 04%}0}71] 849 4 9 EE |ion process. This course studies interpretati
(@52) E9FE AA 2 FIAY ol 44 on and writing skills for business letter, co
He YEAT, 74] ‘ZW 2 Z+E x4 9] )4 ntract, and other business letter forms. Ke
2 A A FAR A5 JAAS |y expressions for business communications
—% A3 Fo THES 53t will also be dealt with.
AT AT Internet Trade Practice
Ae Ao 7H433Hcyber space)& &-8-3+ This course focuses on learning practical s
e n, wAE, A = L AFA kills for doing overseas promotion, marketi
A% JAgns %EO}" AzA el S &3 ng, negotiation, business partner excavation
(352) FAAYHAS Hr; 2451 T2 0F through cyber space. Ability to manage int
AT F e 9 g ernational business process more quickly a
nd efficiently by electronic means also be
cultivated.
N 4AA ) M‘Froducﬁon to Economics of Business Enter
prise
%'?F 71973 ol BN WAAA ol4-EF} 7] This subject aims at studying micro and m
T d#A S A3l T8 ANAA oleES acro economic issues fundamental to busin
Bl A8 srgety F4719 2 Aol sk AA ess management and environment as well
(433) gtz BHAA ﬁ—ﬂ/}j‘ﬂ EANS o33ttt o] as understanding essential characteristics o
£ nlgoz dFAES 93 7IYFAE  n small business and starting business from
s, the economic point of view. Based on this,
corporate surveys for field practice will be
conducted as well.
TA oA International Marketing
A5} 7140l A ZNA MEZL AA7|8E X | Discusses foreign trade laws, international
(33 ot dlgle] HE e AFE A< contracts for sale of goods, and the proced
ste A Bl ek niAE &5& o237 ures and technical aspects of foreign trad
A E SAHCE TR e.
e Introduction to Distribution Channel Manage
ment
*g Aol A HEAN o o]2= F5-8& 995} Designed to help students broaden their un
A% T e 4 «l EA 3 #2134 | derstanding of marketing problem related t
(433) °ﬂ sl M Aoty £&2% #5742 A2 o distribution channel management and to
do] dAA % FEHS ﬁf‘& Ak A}l 71 develop analytical skills required to deal wi

AL A ol TS M =

th those channel problems.
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AAA G A& o) 8 International Global Local Market
239l A A3 ¢t¥o] Zuista| Under the today’s world market environme
AE A AAAGEA oA, A F8 nts which are characterized as the simulta
A3 T e AYAFe A AX, AAl, ¥3}F neous pressures of localization and globaliz
(2'33) 7z EAE oldstal, o]E Ao =3 ation, this course explains some understand
F=719EY AAS A E FFS ings of modern political, economic and cult
ural characteristics of major markets in th
e world and studies the localization experie
nces of Korean firms in those markets.
A EFAE International Logistics Management
714e =FAZHA e o|do] wel 1 3 |Deals with basic principles of international
Aol Hazle IFAERe &&3E Y3 transport logistics which is inevitable in int
o223} AMEE FHITE FA|FH o2 A | ernational trade and business. Topics includ
A3 BEEA2H, %X"“""o, e R ilEi, =7 e international logistics system, transport,
(433) E=FAZ 2 Ay FAEF FukEE logistics center and international logistics st
thoFst 5o WA AAH %— < U} rategy. The role of international transporta
= tion systems, commercial, legal and econom
ic aspects of various mode of transport ar
e reviewed.
=2HEA YA Global Business Strategy
22 AYoAM skt A4 987, AF Examines the development of international
AR JA, NdBYe FeUge 71U E business programs based on the evaluation
(343) o A AHHE Fil E%sta, 7199 and coordination of international market op
A3 FgolM Yebd & e @4 portunities. This course emphasizes the app
TAE g EANZTH S A4S lication of basic business principles in multi
53l et national environments.
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